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AUTOBIOGRAPHY

The writer Ray W. Reitz was born and raised on a
dairy farm near Friedens, Pennsylvénia. His parents are
Mr. and Mrs, Lloyd A, Rsitz,

During his'senior year in the Somerset Township
High School, a part time Vocational Agriculture program
was established with Mr. G. Floyd Dye as instructor. It
was to this program, Mr., Dye, and the support of his par-
ents that the writer entered The Pennsylvania State Univer=
sity as a I'reshman Agronomist in the fall of 1940, After
complating three years of College Training he entered the
United States Navy in June; 1943, serving until 1946, The
writer re-entered The Pennsylvania State University in the
fall of 19#6; and was graduated in the spring of 1947 with
a Bachelor of Science degree in Agronomy.

In June; 1947 the writer was employed by The Penne
sylvania State University as an Assistant County Agricule
tural Agent; and assigned as acting County Agent in Carbon
County; Pennsylvania. In December of 1947; upon the return
from sabatical leave of Mr, N, M.'Rahn; County Agent of Carw
bon County; Pennsylvania, the writer was assigned to Monte
gomery County as Assistant Agent. It was while in Mont =

gomery County that the writer met and married the former
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Helen Louise Rothenberger on October 8, 1949. NMiss Rothe
enberpger's father had been one of ﬁhe first County Agents
of Pennsylvania. On January 1, 1950, the writer return-
ed to Carbon County as the County Agricultural Agent, where
he is presently smployed.

The writer and Mrs, Reitz are the parents of three
sons, the oldest two having been members of the Carbon
County 4«H Program.

The writer is a member of the Pennsylvania County
Agents Association, Epsilon Sigma Phi Fraternity, Jim
Thorpe School Board; St. Jehn's Lutheran Church Coﬁncil;
and the Masonic Lodge.

The writer had attended the Extension Swumer

Schools at Colorado State University in 1954, Cornell

University in 1959, Colorado State University in 1963,
and 1s presently enrolled in the graduate school of
Colorado State University. He is a candidate for a Masge

ter of Education degree in Extension Education in July,
1964,
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CHAPTER I
INTRODUCTION

The Carbon County Agricultural Extension Associe
ation has been privileged to present a weekly television
program via a closed circuit community antenna system to
viewers in Carbon County, Pennsylvania. This program was
initiated in October of 1961, then being preaented‘ on Tueg=
day evenings from 6:30 to 6:45 P.M. The program has been
presented continuously on a weekly basis since 1961 , with
the exception of summers, when the community antenna syse
tem suspends its closed circuit programming operations
from June until September. The present program 18 pree
sented on Tuesday evenings at 6:00 to 6:15 P.M.

Carton County is located in the east central por=
tion of Pennsylvania, approximately 70 miles northwest
of Philadelphia., The physiography of Carban County 1is .
mountainous. Thore are four major ridges of the Appa=
lachian Mountain range running east to west through the
county,

These ridges are bisected by the Lehigh River
which flows north to south. This river has formed a rathe
er large water gap in the southern most ridge. At the cone

vergence of the valleys and the Lehigh River three ma jor
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towns have developed, Bacause of the mountaiﬁous barrier

to the south, television reception for these towns has
been very poor,

As a result of poor television reception several
community antenna systems have been fbrmed; transmitiing

television simals from mountain top aerlals via cable to

~thelr customers, These systems have been consolidated

under one company, operating as the Carbon Cable Television
Inc. This Company reported having 5;050 subseribers in
January; 1964, | ‘

In 1960, the Blue Ridge Broadcasters Incg; an
affiliate of the Carbon Cable Television Inc., was formed
as a closed circuit television broadcasting station operate=
ing under the call letters of PTVC., This station; here
after referred to as PTvc; operated on one of the five

channels provided viewers of the Carbon Cable Televiéion

- Inec,

In the early days of its Operation; PTVC presented
& special program of local news and features, at noon;
three times a week, PIVC at present operates daily; Mone
day through Friday 5:145 P.M. to 6:45 P.M., presenting a
variety of programs. The Carbon County Extension Service

is one of the weekly features of PTVC prograrming, This

study is for the pwpese of improving this program,
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The Problem

What are the opportunities for Extension teaching

through CATV television in Carbon County, Pennsylvania?

Problem Analysis

*

1. What is CATV television?
2. VWhat are the characteristics of closed cire

culit viewers?

3. Yhat are the tims preferences of closed cire

cult viewers?

I

L. VWhat are the interests of these viewers, and
can these interests be satisfied by the Carbon County Ex=

tension Service?

5, How affective is television as a teaching
method?

Delimitation

This study was limited to the subscribers of the
Carbon Cable Television Inc., in Carbon County, Pennsyl=

vania,

Definition of Terms

Carbon County ZExtension Service Program refers to

the name of the weekly television program, presented over
PTVC by the staff of the Carbon County Agricultural Exe
tension Association Service, located in the Court House,

Jim Thorpe, Pemnsylvania,
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CATV is the abbreviated name given to a community

antenna television system,

Closed Circuit Television is any system of televie

sion broadcasting providing programming to a limited or
restrictive audience, '

PTVC is the abbreviated name of the Blue Ridge
Broadcasters Inc., and also represents the station or call
letters., PTVC 1s a closed circuit television station;

broadcasting over the Carbon Cable Television Inc.

Carbon Cable Television Inc., is a CATV system op=-
erating and providing television signals to 5,050 custome

ers in Carbon County, Pennsylvania,
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CHAPTER II

REVIEW OF LITERATURE

CATV Explained

Colle stated that ¢community antenna television dge
veloped In the late 1940's, and has been rapidly growing,
particularly in areas where television signals are absent,

A

This absence of signal being due to either no loeal station

or irregular terrain,

S e

Colle further stated that L6 states and the Virgin
Islands now have CATV systems. There are over 130 towns
and villages in Pennsylvania.on CATV systems,

Colle, in referring to the growth and strength of
the CATV systems; Pointed out that 450 million dollars had
been invested in community antenna reception, and serves
more than three and one half million people.l

Kreamer pointed out that in the late forties a prime
requirement for gocd television reception was mountaintop

residence, and if you lived "in an area nestlad between

lRoyal D, Colle, "Television at the Grassroots,"

dJournal of Broadeasting, VII (Winter, 1962-63), pp. 3~9.
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mountains, you seemed doomed to a televisionless exige

tance."™ It was from this situation that "a new service,
CATV, was originated where by a single master antenna on
the mountaintop served an entire community."l |

Kreamer reported that as community antenna systems
increased, there were opportunities for these CATV systems
to provide local television programming, This he stated

was closed circuit television.2

Population and Size of CATV

The 1960 census of population placed the éopulation
of the three major towns covered by tha CATV systém in
Carbon County, Pennsylvania at: (1) Jim Thorpe 5,945,

(2) Lehighton 6,318; (3) Palmerton 5;942.3

The 1960 census of housing listed the number of

occupied housing units for the three towns at: (1) Jim

Thorpe 1,765, (2) Lehighton 2,096; (3) Palmerton l,9h5.b

1[Ralph Kreamér Jr.J , "Community Antenna Cable
Television-It's Future and You," Cable Grams, (Palmerton,
Pemsylvania: Blue Ridge Broadecasters Inc., Special Pocono
hdition, May, 1963), p. L[1] ,

2ERalph Kreamer Jr.] , "5 Day a Week Closed-Circuit
T~V Apr 30," Cable Grams, (Lehighton, Pennsylvania; Carbon
Cable Television Inc,, and Blue Ridge Broadcasters Inc.,
Spring, 1962), p. [R] .

3y.S. Bureau of the Census, U.S, Census of Popula=
tion: 1960, Vol, 1, Characteristics of the Population,
Part L0, Pennsylvania, pp. 40-35 to 40=37,

- AU,S, Bureau of the Census, U,S. Census of Housing:
1960, Vol. 1, State and Small Areas, Part 7, Oklahoma=
lennessee, pp. 40-123 to 40-129,
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The 1960 census of housing further listed the total

number of occupied units for Carbon County at 16,275 units,
The census also pointed out that 14;050 of the occupied
housing units had one television set, and 846 units had two
or more sets.t

Kreamer; in a personal interview with the writer,
stated that the total number of subscribers to the Carbon
Cable Television Inc.; was 5;050. He further listed the
subscribers by towns as follows: (1) Jim Thorpe l,Sha;
(2) Lehighton l;h9a, (3) Palmerton 1;623.2

Factors Relating to Potential
Closed Circuit Viewers

Occupation and Television Viewing

Brown reported on a 1958 study made in Tyrone Towne
ship; Blair County; Pennsylvania designed to determine the
number; characteristics; interests, and degree of moti-
vation of people watching a daily 12:30 to 1:00 P.M, Exe
tension television program, Personal interviews were cone

ducted in 142 households,>
In classifying the occupation of those interviewed,

Brown listed them as: "about 35% were farmers; 35% blue

1rbid., pe 40-176,

2Interview with Ralph Kreamer Jr., Program Director
of the Carbon Cdable Television Inc., January 27, 1964.

3Emory J. Brown (ed.), "Extension Television," The
Evaluator, No 18 (University-ﬁark: The Pennsylvania State

University Extension Service, October, 1962j, p. 1.
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collar workers, that is unskilled or semi-skilled laborers;

175% white collar workers; and 13% were retired."l
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Brown, in another research study, pointed out that

upper=class people spent less time viewing television than
lower~class people.2

Sex _and Television Viewing

Brown pointed out that in the Blair County study

the viewing audience was made=-up of mostly women.3

Lionberger stated that, from a swvey of 161 farm

and nonfarm television set owners in Boone County, Missouri,

a few more wives than husbands viewed the 6:30 P.M. Univere

sity show, He further stated that from this group more

nonfarm wives viewed than farm wives, There was little

difference between farm and nonfarm men viewing.“

4 L —

Lucas and Britt polnted out that television is
female dominated.5

11bid., p. 2.

2Emory'J. Brown, Research Findings-Extension Radio
and Television, Extension studies No 18 Eﬁniversity'FarE:
The Pennsylvania State University Extension Service,
October, 1962), p. 3.

3Brown, "ixtension Television,"™ p, 2,

. Merbert F, Lionberger, Television Viewing in Boone
County, Agricultural Experiment Station Bullctin No. 702
(Columbia: University of Missouri, April, 1958), pp. 5-8.

SDarrell Blane Lucas and Steuart Henderson Britt
Measuring Advertising Effectivness (New York: McGraw-Hiil

Book Co., inc., 3), ppe. 305=3106,




Brown, in a review of.research on television view=
ing; reported that all studles agreed that women spent more
time than men viewing tglevision.l

Niven reported, as a result of surveying 1,548
housewives in Columbus, Ohio, the selection of evening
television programs was a family decision process, in over
half of the cases studied.z

Smith conducted a survey among housewlives in Tuscae
lossa, Alabama, to determine what members 4n a household
make the channel selections on teleyision, He found that
in the lower-class familles the houégwives were the selec=
tors; and in the better class familiéf the housewlves did
less selecting, but there was more selection done by agree=

ment 03

Education and Television Viewing

Steiner designed a study to deteérmine the chare
acteristics of the American television sudience, The
information for the study was gathered from personal intere
views of 2,498 adults. The study was conducted in March
and April of 1960, Of the total number interviewed, only
71 of the respohdents had no television gets, Of the 71

1Brown, "Research Findings o « o ," P 3

Harold Niven, "Who in the Family Selects the TV
Program?," Journalism Quarterly, XXXVII, No. 1 (Winter,
1960), pp. 110-11T,

3Don C. Smith, "The Selectors of Television Pro=-
grams," Journal of Broadeasting, VI (Winter, 1961-62), p. 43.
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nontelevision set owners, some did watch television, there-
by making the total viewing respondents 2,14.27.l
| Steiner stated that the average American Tele-
vision viewer:
has no more than a high-school education, . o « and
he accounts for over thres quarters of all television
homes and a still higher peincentage of the effective
audience at any given time.~
Thayer made television audience relationships by
age; education, income, and size by using the data from
three months of audience reports of the American Research
Bureau. Those months wera October, November, and December
of 1961, He stated that: "The average college~sducated
person did not view as much television as did the average
person with less than thirteen years of schooling."3
Brovn reporting on the Blair County study stated
that: |
‘here the head of the house was a high-school grade
uate he was most likely to watch the program, Those

people with ﬁollege training were least likely to view
the progranm., ' -

lGary A, Steiner, The People Look at Television:
A _Study of Audience Attitudes (New York: red A, hnopf
inc,, ¥§63), PP 6-7.

“Tbid., P. 231.

3 John R. Thayer, "The Relationship of Various Audie
ence Composition Factors to Television Program Types,"
Journal of Proadecasting, VII (Summer, 1963), pp. 223225,




Audience Time Preference

Evans and others, in December, 1962, surveyed 432
farmers and 432 nonfarmers by telephone interviews. Their
results pointed out that 22 percent of all phone calls
placed; reported respondents viewing television at 12:00
ofclock noon to 12:45 noan.l

Lucas and Britt point out that women exceed men in
watching television at night by 25 to 35 percent. There
seemed to be littie difference between economic levels,
and the time they spent watching television in the evene
ing; and all levels spend about one-half.of the evening
viewing television.”? | |

Lionberger reported; in the Mlssouri study; that men
and women preferred to watch the University program at the
6:00 and 7:00 P.M. hours in winter.3

" Bertrand and Bates; in surveying 485 television
owners in rural arecas of Loulslana, reported the peak for
male viewers was from 6:00 until 10:00 P,M.' Thirty per=
cent of the male respondents were viewing at six o'elock
P.M.; reaching 90 percent at about 8:30 P.M, Vomen peaked
in their viewing perlod at the same time, however, 40

lJim Evans et al., Noontime Radio and Television
Listening in East-Central ITIinois, Agriculture Communie
cations Research Report No. 15 (Urbana: Extension Zdie:
torialhoffice of the University of Illinois, May, 1963),
PPe Remlye

“Lucas and Britt, pp. 305=306,
3Lionberger, P. 12,
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percent were viewing at 6:00 P.M. rising to 90 percent by
8:00 P«M. Women did exceed men as viewers.l

Lionberger stated that 60 percent of the nonfarm
men and women were viewing television at 6:30 P.M. during
the winter; but in the summer the figure dropped to 30 pere
cent,

Lionberger further reported that the University's
Farm and Home Show, presented at 6:00 P,.M. in the winter,
was viewed by 29 percent ¢of all set owners.2

Thayer, -from a study of audience relationsbips,
sald that more people view television in the evening.3

Steiner reported that when 2;&27 television viewers
were asked what hours on an ordinary weekday they would be
likely to watch some television they indicated: betweén
the hours of 5:00 to 6:00 P.M. 15,5 percent would watch
some television; and between the hours of 6:00 to 7:00 P.M.
35,5 percent would watch some television,”

Lionberger stated that; of those viewing the Univer-
sity program 70 percent of the wives; and 65 percent of the
men had no preference as to the day of the week for the

show, >

lAlvin L. Bertrand end Fredrick L. Bates, Television
in Rural Louisiana, Agricultural Experiment Station Bulletin
No, 518 (Baton Kouge: Louislana State University, Deceme
ber, 1958), p. 10.

“Lionberger, pp. 5-8. 3Thayer, pp. 223225,

ASteinef, Pe 283, 5Lionberger, Pe 12.
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Evans and others reported that viewing levels vare
ied little from day to day, with the exception that fewer
people reported viewing Saturday. Viewing levels were

about the same for fammers as for nonfarmers.l

Brown reported that people begin watching tele
vision around noon. This noon and afternoon audience are
mostly women, The television audience then builds up, with i
a high increase at about seven o'clock in the evening, In i
reviewing a 1958 Wisconsin study, Brown stated that the ?

peak for male viewers was from seven to ten efclock in the

evening.2

i e et i, Rt # =

Some ixpressions of Interest
‘rom lelevision Audiences

Sarnoff, in talking of a television network's rese

ponsibility to its viewers, sald: "A netwoik, therefore
has the dual responsibility to reflect and influence publie

tastes," He further pointed out that all major television
networks are offering viewers informational programs at a

prime time, The National Broadcasting Company, in February;
1961; allotted 23,9 percent of its air time to news, public |
affairs; and education., This air time only attracted 13 }

1Jim Bvans, p. L I

2Brown "Research windinps e v o ," pp. le2,

3Robert W, Sarnoff, "What Do You Vant from TV? "

| A talk glven to-Stanley Frank Saturday Evening Post
| COXKKIV (July 1, 19€L), p. Lhye ’
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percent of the audience.l

Shayon reported that a Chicago television station,
WBBM=TV, handed out béllots to homeward bound commuters,
The ballot asked them to watch a specific show of a public
affairs nature at 10:15 P.M. After viewing the show, they
were asked to £ill out the ballot and return it,2

Shayon stated:

The audience=-participation device boosted the rate
ing + « « for the time spot to between 12 and 15 per-
| cent of television homes-aboug what a movie achieves,
o not a public affairs program. |

Shayon explained that the station continued to
preseht public affairs issues, The subjects were selected
from ballots sent in from viewers. Each subject was hand=-
| led in two half-hour shows; presented several weeks apart,
]9: The ballots represented feedback; And gave people an oppore
tunity to air their feelings.h

Brown pointeé out in the Blair County survey that:

The most popular segment of the program was the

weather, followed by "homemeking hints" ., . . » flower
culture, best guys in foods, farm markets and prices,

and gardening.
Thayer, in comparing families by incomes, found

W

little difference in their attraction for straight talks,

1Ibid,

- %Robert Lewis Shayon, "Two=Way Stretch'" Saturday
Review, XLVII (January 25, 1964), p. 26, '

3Tbid. LIbid,

Vi SBrown, "Extension Television," p. k.
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families,
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i | further st
| o in publie affairs.l
Also observed by Thayer

were vieved to a greater degree

son, "2

if ' Lionberger reporting on

household heads in order of
l. Insects and diseases

2, Farm and home safety

5« Animal husbandry

families were more attracted to public affairs,
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but he did notice that the higher income families found
public affairs programs more attractive than lower income

As for a family size comparison, the smaller

Thayer

ated that more men than women were interested

: Y"Straight talk prozrams

by the more educated per=

Brown réported all studies reveal that vomen did
place a higher interest rating on educational programs

than men, but both groups placed information and education

near the bottom as to general interest ratings.3

the Missouri survey describe

ed the interest ratings of those surveyed as follows:

The subjects listed by 60 percent or more of the

frequency of mention weree

of plants and animals

3. Use of commercial fertilizers

L+ Yachinery maintance and care

1 For the wives the five most mentioned areas were-
l. Insects and diseases of plants and animals

Ff 2. Foods-nutrition and preparation

1Thayer, pp. 222-225. Ibid., p. 223.

E BBPOWH, "ReseérCh Findings * o o ," Pe 4-
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é_ 3. Clothing
?M L. Farm and home safety
? ‘ 5. Household furnishingsl
? . Iionberger observed that the nonfarm men ranked
| their interest ratings in the following order:
l. Farm and home safety
; | 2. Insect and diseases of plants and animals
i 3. lMachinery maintance and care
% L. Animal husbandry
F 5, Use of commercial fertilizer ,
6. L4=H Club work
7. Others
§ | 8. Orain and seeds®
‘%j ; | | Steiner;in descriﬁing the interests of the average
§ American television viewer, stated that he watches what
; | happens to be playing:
i He would like TV to be more informative and edu- ;
| cational but certainly not at the expense of entertain- $
] ment « o o o he rarely uses the set as dellberate ;
source of information, and he is extremely unlikely to :
turn on serious and informative public affairs pre- i
4 sentations, even if he is watching while they are on ;
S the air.3 1
%‘ | 1Lionperger, Do lbe 2;23Qo g
}?) | BSteiﬁer; Pp. 228-229, 5




Effectiveness of Extension Education

Via Television

In referring to the opportunities for education on
the CATV systems; Colle stated tiat a CATV operator in
Ithaca; New York, allocated one channel to Ithaca College.
The College used the channel for educational purposes ine
cluding community affairs., The National Community Televie
sion Associééion has promoted all CATV operations to present
educational programs where possible, Seventy CATV systems
are presenting educational programs and others are of fere
ing educational services to schools and educational ine
stitutions,

Colle suggested that thers should be more pro=
gramming at the local level aimed at meeting specialized
community programs. He further stated that the CATV can
accomplish thia; and at a relatively low cost. To give
more émphasis to this point; he referred to the fact that
smaller communities lack a town meeting substitute.l

Shayon; reporting on the Chicago television station
that used ballots to get viewers to watch a public affairs
program; stated the etaﬁion had a 23.4 percent response or
2;578 responses from the total ballots distributed via
homeward bound commuters. They also received 13,000 res-
ponses from ballots appearing in newspapers, Shayon fure

ther pointed cut that Yonly about 12 percent of one group

100110. PPe 8’90

e e -
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who responded would normally have watched « o at 10:15
P.M.; if they were average viewers.,"d

According to Shayon, in reviewing the responses, it
appeared that viewers wanted to participate in the program,
and in general the respondents were well educated, intere
ested, had opinions; and wers motivated. He also stated
that the return of the ballots could measure and modify
attitudes; and keep interest alive until action was taken;
but the return of ballots was not a springboard for action.2

The study made by Steiner showed that people are
equally divided in their opinion of which mass media is
most educational; i.e.; television, magazines or newse
papers; but as the educational level increases, the edu-
cational rating for television decreases.3

Brown noted that 49 percenmt of those interviewed
in the Blair County survey rated the agricultural show as
helpful.h

Brown reported that three forms of mass media were
used in the Philadeiphia metropolitan area to help control
the Japanese Beetle., These media were newspaper,lradio,
and television, To evaluate the program, the requests for
information were coded in order to identify the request

with the media used. Every fifteenth person requesting

L

1Shayon, p. 26, 2Ibid,
3Steiner, pp., 30-34.

hBrown, "Extension Television,” p. 3.
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information was mailed a survey to determine their action;
and a telephone survey was conducted to determine how many
people heard of the pr'og;reml.:L

A total of 12;521 requests were identifiable; 3,079
were from the media of television, or 24 percent of the
total requests could be credited to.television. In the
mail survey 97 percent of the respondents indicated that
they read the requested information, and 77 percent reporte
ed actually spraying for beetle control as a result of the
information, Of the people polled by telephone 37.7 pers=
cent heard of the beetle control program as a resuit of the
three forms of mass media used. Of the phone respondents
hearing of the program via the three forms of mass media,
21 percent credited television as their source of infore
mation,

Brown fﬁrther stated that at least 50 percent of
those requesting information for beetle 6ontrol were new
clientele to the Extension Service.2

Brown; n reviewlng three Pennsylvania studies on
how rural people prefer to get information on agriculture
and home economics; sald men ranked television as second;

fifth, and sixth choices in the three studies. Four

studies, inclﬁding television as a source of information,

lEmory J. Brown (ed.), "Japanese Beetle Project,"
The Evaluator, No. 16 (University Park: The Pennsylvania

Statve University Extension Service, November, 1961), p. 2.
21bid., Ppe 2=5.
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were ranked by women as follows: "Television was ranked

» R e

second in two studies, fourth in one and f£ifth in anothen"t

Matthews and Ueland reported on a study conducted

e v £, N T e v

in Louisville for the purpose of determining which of three
mass media; newspapers, radio, or television were most
effective in disseminating consumer information. By means
of an interview type survey, it was found that 61 percent of
those interviewed had been reached by one of the three
media, Of those persons recelving information via the
thres media; 20 percent reported television as their source
of information,?

Matthews and Ueland also stated that of the estie

mated potential noon time television viewing audience, 26
percent watched the Market Basket Show, and of those people
viewing the program 73 percent reported having received
helpful information from the program.3

Lionberger sai. of the Missouri study, that in
testing the recall of television viewers of the University

show, 92 percent of the men and 88 percent of the women of

all viewers, farm and nonfarm, recalled at least one sube
Ject. Farm viewers recalled more subjects, and took more

action as a result of the show than did nonfarm viewers,

1Brown, "Research Findings « « « ," pe 4.

%Joseph L. Matthews and Gale Usland, How Consumers
Got Information in Louisville, Federal Extension Service.
Uircular No, 499 (Washington: U.S. Dept. of Agriculture,
June’ 1955)’ p. iii'

3Ibid,, pp. 18=23.




Lionberger further reported that 43 percent men;
36 percent women of the farm viewers, and 30 percent men;
29 percent women of the nonfarm viewers indicated they did
something as a result of the showol

Brown, in reviewing research projects dealing with
the effectiveness of teachings via television, stated that:
"There is no difference in learning between television and
live presentation,"?

B?own stated that television as a mass media is
more influential in creating an awareness of new ppactices;
than as a means of having people adopt a new practice,
Television can be a source of information; but not a means
of actually motivating people to make a change.3

Lawrence stated that television is not the final
answer in communication;,but it is an important specialized
tool., He further péinted out that Extension must use telew
vision as mass media means of reaching large audiences,

The use of television can support a program; but it cannot

be a complete substitute for direct teaching.“

1Lionberger, P. 1ll.

2Brown, "Research Findings . « o ," Pa 4

3Ibid., pe G

hyames &, Lawrence, Television and the Communie
cation Process as Related to the Extension Propfram, New
York State Colleges of Agriculture and Home Lconomics
ETL Series No. 13 (Cornell University; Dept. of Extension
Teaching and Information, March, 1963), pp, 3-16.
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Scanlon, in discussing educational television, stated
that there is no significant diff'erence between student
achievement in televised instruction, as against regular
classroom methods., He does point out that poor instruection
can be multiplied by means of television.l

Hausman speaking on influencing tasks and attitudes
through television said: M"Television can and does help

teaching, but it cannot be a teacher,"?

lJohn J. Scanlon, "Classroom TV Enters a New Era,"
Saturday Review, XLIV (May 20, 1961), pp. 50-69.

2Louis Hausman, "Television and the Pursuit of
Excellence," Vital Speeches of the Day, XXVII (July 1,
1961), p. 571, (X talk given before the American Council
for Better Broadcasts, at the Ohio State University,
Columbus, Ohio, April 3, 1961.)




CHAPTER III

METHODS AND MATERIALS

For a weekly extension television program to be
effective it must meet the interests and needs of the
potential viewing audience. The extension personnel pre-
senting the show must know the characteristics of the audie
ence they are reachihg in order to plan and execute an
effective program,

To obtain the necessary information about the ine
terests; needs; and audience characteristics of the po-
tentlial viewing audience of PTvc; two sources of information
were used in obtaining data for the study., The first was
a review of the literature. The second was a question=-
naire. This questionnaire, after several revisions and a
great amount of help from Melvin L. Eckard, was drafted on
a 112 X lhi inch éheet; photographed and reduced to 85 per=
cent of its original size, The questionnaire was struce
tured so that the respondent needed to answer only with
checkmarka; with one exception, and read only one page of
quastlons,

The population desired to be studied by the writer

was the 5,050 subscribers of the Carbon Cable Television
Inc, However, in consulting with the management of the




CATV system, it was found that mailing lists of sube
scribers were not available to the writer. The managenmenst
of the CATV suggested surveying the subscribers at the
three collection offices of the CATV system., The writer
was informed that approximately 50 percent of all sube
scribers paid their monthly bill at one of these collection
offices, It was then decided to poll, or survey every fifth
person as they entered the three ¢ollection offices. The
management of the CATV system cooperated in svery detail

of the plan, '

Receptionists were instructed to present the quege
tionnaire to each fifth person, In the event a non-adult
was the fifth person, the questionnaire was presented to
the sixth person. However, the sequence of every fifth
payee was not broken, Identity of the respondent was kept
unknown by placing the questionnaires in a ballot box.,

The three collection offices of the Carbon Cable
Television Inc.; are located in each of the thres major
towns served by the CATV system,

The questionnairel was mailed on February 1, 1964
to Mr, Gerald G. Berkey, Assistant Carbon County Agrie |
cultural Agent, A tape with complete instructions for the
administration of the questionnaires accompanied the forms.
Mr. Berkey, on February 5; 1964, placed the forms in the

three collection offices. The questionnaires were then

15ee Appendix A,
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25

distributed to every fifth person, until March 7, 1964,
when the survey was stopped,

An article introducing the survey appeared in the
February issue of "Cable Grams." It described the purpose
of the study., "Cable Grams" is a periodical published by
the Carbon Cable Television Inc.; and the Blue Rldge Broade
casters Inc, This perlodical is mailed to all subscribers
of the CATV system on a quarterly basis., As a further
means of clarifying the questionnaire, a personal letter2
was attached to each form explaining the purpose that
would be served by the survey,

A total of 188 questionnaires were received; of
this number 28 had to be discarded because of insufficient
data. One hundred anid sixty questionnaires serve as the
basis of this study. The information from the 160 res-
pondents was transferred to I.B.M. cards and the tabulated
results in numbers? are included in the appendix,

The queétionnaires were coded and separated by the
three major towns served by the CATV system. In the town
of Jim Thorpe there are 1;544 subsecribers to the Carben
Cable Television Inc.; and 29 questionnaires were received
from éhis community. The data from the respondents in Jim
Thorpe are‘tabulated by numbersb and appear in the appen-

dix. Lehlghton has 1,49 subscribers, and 75 respondents

2See Appendix C,
kSee Appendix E,

15ee Appendix B.,
35e0 Appendix D,
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from this Community are included in the study., The data
from the Lehighton respondents are tabulated in numbers,1
and ‘appear in the appendix. Palmerton has 1;623 cable
subscribers and has 56 respondents included in the study.

The data from the Palmerton respondents are tabulated by

2

numbers,® and are included in the appendix,

1see Appendix F, 2See Appendix G,
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CHAPTER 1V

DISCUSSION AND ANALYSIS OF DATA

- The purpose of this study was to determine the ine
terests and characteristics of the available audience of
the community antenna television system known as the PTVC
television station in Carbon County, Pennsylvania.’ By
knowing these interests and characteristics, the Carbon
County Agricultural Extension Association can better serve
the viewers of this closed circuit television station,

through the weekly television program,.

CATV Defined

Because of the mountainous terrain in Carbon Couhty;
there were many large sections of the population isolated
from television reception. For this reason; community
antenna systems were organized in several parts of Carbon
County. Several of these systems have been consolidated;
one of the larger being the Carbon Cable Television Inec,
This system is a Community Antemna Television system,
commonly referred to as CATV,

The Carbon Television Iné, or CATV system; by means

of a mountain top antenna and cable system, transmits

different television channels to 5,050 subscribers in Carbm
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County, Pennsylvania,
In 1961 the Blue Ridge Broadcasters Inc., was orga=-

nized as an affiliate of the Carbon Cable Television Inec.

It was desipgned to previde limited closed circuit television
programming to the subscribers of the Carbon Cable Televi-
sion Inec. The Blue Ridge Broadcasters operate under the
call letters of PTvc; and it is over this system that the

opportunities for extension teaching via television exist,

Factors Relating to Closed
Circuit Viewers

By knowing the audience characteristics of typical

television viewers, and PTVC viewers, the Extension Service
could more effectively structure television programs to

reach these people.

Potential Viewing Audience

To determine the potential viewing audience of the
Blue Ridge Broadcasters Inc.; elosed circuit program; here
after referred to as PTVC, the writer will use the number
of subscribers in each of the three towns studied and core
relate these figures with the 1960 census data.
| The 1960 census of housing lists 5,806 housing
units in the three t owns of Jinm Thorpe, Lehighton, and
Palmerton, There are a total of 4;790 subscribers to PTVC

in these three towns. By dividing the number of housing

units into PTVC subscribers it is possible to determine the
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percentage of total housing units that are PTVC sube
scribers. This percentage multiplied by the total POPuU=
lation of the three towns or 14,900 people, gives PTVC a
total potential viewing audience of 9,300 people.

Table 1 shows this correlation relating the census
data and PTVC subscribers in the three towns of Jim Thorpe,
Lehighton; and Palmerton. There may be some inaccuracy in
this method of estimating the potential viewling audience,
but it must be assumed that a high percentage of homes do

have television sets.

Occupation and Television Viewing

Few surveys have been made on the basis of occu=-
pation alone, as related to television viewing. One study
did indicate that more blue collar, or semiskilled laborers
watched than did white collar workers. The study was cone-
ducted in a rural area; and stated that as many farmers as
blue collar workers watched, The survey conducted by the
writer was restricted to an urban area and did not include
any farm people. It appears that more nonskilled and semie
skilled workers watch television than do white collar worke
ers,

The writer had intended to identify the population
studied by occupation., An open~ended question was placed
in the ques’cionaire1 for this purpose, The writer was not

able to classify the occupations listed by the respondents,

1see Appendix A,
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TABLE 1.--PTVC estimated viewing audience by towns, calcu=
lated by relating census population and housing=-units to

total PTVC subseribers

Item

Towns

Jim Thorpe

Lehighton

Palmerton

Total

Total population

Total population
over 25 years
of age

Total occupied
housing-units

Total PTVC
subscribers

Percentage of
total housing-
units that are
PTVC subscribers

Percentage times
total population
equals estimated
PTVC viewers

Percentage times
population 25
vears and over
equals estimated
PTVC viewers

59945

3,583
1,765

1,544
875

5,150

3,170

6,318

3,998
2,096

1,495

ey 470

2,830

2,942

3,776
1,945

1,623

L,930

3,130

18,205

11,357

5,806

4,790

82%

14,900

9,300

in that many merely listed the name of thelr employer,

Ape and Television Viewing

The literature did not give age relationships of

television viewers,

However, the study made by the writer

does answer this segment of the characteristics of the PTVC

audience,
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The questionmaire used in the survey provided for
a breakdown of respondents by four age categories, They
were: (1) under 30 years,l (2) 31-40 years,? (3) 4L1-50
years,3 (4) over 50 years.4 The respondents were also
asked to indicate whether or not they "usually watched"
the Carbon County Extension Service Program, "never
watched;" or "seldom watched." The writer assumed that all
respondents marking "seldom" and "never" could be counted
as not watching the program,

Table 2 compares viewers with nonviewers bg age
categories listing the number and percentages of rege~
pondents, Seventy-three respondents view the program?
and 87 are nonviewers.6 To be noted is the increase in
number of viewers as the age level'increases; and the de=-
crease in percentage of nonviewers past 50 years of age.,
Fifty-one respondents of the group that view, or 69,9 per=

cent, are 40 years or over in age,

Sex and Television Viewing

All studies agreed that more women than men watch
television., Women from lower class families make more of

the station selections, There was some agreement that in

the evening more selection was done on a family decision

basis, ,

lsee Appencix K, 23ee Appendix I,

35ee ippendix J. ksee Appendix K.

2See Appendix L, 6see Appendix M,
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TABLE 2,-<Number and percentage by age of respondents who
view and do not view the Extension television program

1
, All
A Viewers Nonviewers respondents
ge
Pere Per- Pere
Number | centage | Number | centage | Number | centage
Under 30
Years 10 - 13.7 15 17.2 25 15,6
31-40
years 12 16.4 27 31,0 39 Ry o ly
L1«50
years 25 3443 28 32.3 °3 33.1
Over 50
years 26 35.6 15 17.2 L1 25,6
No re=-
aponge o seo o 2 2&3 2 103
Total 73 100,0 87 100.0 160 100,0

Education and Television Viewing

There was common agreement of the studies reviewesd
that the average television viewer has no more than a high
school education. In fact, the more educated were less
likely to view an Extension Service TV progranm.

One of the purposes of the study was to determine
the educational level of the PTVC audience. The questione
airel was structured to provide the writer with five edu=-
cational levels of all respondents, The le;;ls of edu=-

cation selected were: (1) eight grade,2 (2) two yesrs high

lgee Appendix A. 2See Appendix N,

x w3 S

- kg - vy




X
o
I
%
v
*
i

'
;;;
A
-
5

Arpy e
p= Fee s s =

v VT TR D e

school,l (3) four years high school,2 (4) two years colleg 3

(5) four years college.
Table 3 shows the relationship by number and percemt

of viewers, nonviewers, and all respondents by the five ed=

ucational levels., There is some significant difference
between viewers and nonviewers, Twenty-nine, or 39.7 per=
cent, of the viewers had four years of high school as
compared to 50, or 57.6 percent; of the nonviewing group.
Combining the two lowest educational groups shows that 26
viewers; or 35.6 percent; had less than a high school edu=
cation while 24; or 27.5 percent of the nonviewers had less
than a high school education,

From this data and the review of literature it can ? g

be concluded that the potential PTVC audience has a high

school level education or less,

Viewing Time Preference

Time of Day Related to Television Viewing

The present Carbon County Extension Service tele=~
vision program is presented'over PTVC at 6:00 PM. The
time picked was the choice of the Carbon County Extension
staff, The choice of time was limited to between 5:45 P.M.
to 6:30 P;M.5 This is the time scheduled for programming

lsae Appendix O, 25ee Appendix P,
35¢e Appendix Q. ksee Appendix R.
5See Appendix S,
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TABLE 3,-=-Number and percentage of respondents by education
who view and do not view the Extension television program

, All
Viewers Nonviewers respondents
Item
Peyr= Pere Per-
Number centage | Number centage | Number centage
8th.
grade 11l 15.1 1l 12.8 22 ;3.8
2 years
high
school 15 20,5 13 14,9 28 17,5
L years
high '
school 29 39.7 50 57.6 79 49.3
2 years
college 8 11.0 8 GeR 16 10,0
) years
college 8 11,0 3 3ol 11 6.9
No ree
sponse 2 Re7 | 2 2e3 b 245
Total 73 100,0 87 100,0 160 100,0

by PTVC,

The population surveyed was asked to indicate the
time they preferred to watch the Extension Service program,
within the limits of the broadcast schedule of PTVC, Table
I, shows the time preference of those respondents who watch
againast those who do not watch., There is no definite ine
dication of a preferred time from nonviewers.

Twenty=-nine, or 33.3 percent, of the nonviewers de-

clined to answer this question, further indicating no time




preference on the part of nonviewers,

35

Those who view ine

dicated a strong preference for the 6:00 P.M. and 5:45 P.M,

choices,

TABLE A ,-<-Number and percentage of respondents by time

Extension television program

preference who view and do not view the

Time
of Day

Viewers

Nonviewers

All
regspondents

Per=
Number centage

_ Pers=
Number centage

Per-
Number centage

5:30

PoI’lo

545
P.M.

6:00
PeMe

6:15 -
P.M.

6:30
P .M.

6:45
P.M.

No re=
sponse

Total

12 - 16,4 | 17 19.5 | 29 18,1
21 28,8 2 - 23 | 23 14,4
26 35.6 | 11 12,7 | 37 23.1
5 6.8 L b6 9 5.6
6 8.2 | 13 .9 | 19 11,9
1 1 | 11 12,7 | 12 7.5
2 2.8 29 3363 31 1G.4
73  100,0 | 87  100.0 | 160  100.0

Table 5 shows the time preference by age groups.,

The 41-50 year age group indicated a stronger preference

for the 5:30 P.M. and 5:45 P.M. choices. This is signif-

lcant because Table 2 indicates that 33 percent of those
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TABLE 5,-=-Number and percentage of respondents by age )
and time preference for viewing the -
Cxtension television program

HC PTNNRIMG IS S - ¢ o

Undexr 30 31=-40 L 1=50 Over 50 | All re=-
years years years years spondents

Time
of Day

TR DI CRIXAR I Y I E T NaY LN K LY ol

Number
Per-
centage
Nunmber
Per-
centage
NHumber
Per-
centage
Number
Per-
centage
Number
Per-
centage

T A T

5:30
PJMe L 16,0 7 17.9 |12 22,6 | 6 1lL4L.,6| 29 18,1

5:45
Palle 1l L4.0| 3 7.7 |11 20.8 8 19.5 2R3  lhk |
§:00 L

6:15 .
P oM, 1 4oO|. 3 7.712 3.8| 3., 7.3 9 5.6

; 6:30
; Polie 3 12,0 6 15.4 | 6 1l.3 L 9,81 19 11,9

6145 | ‘
PoM. 2 8,01 3 7716 11.3 |1 241 12 7.5

e Y L sl

- L3

0 pg sty

No re=
sponse 6 24,0 7 17.9 | 9 17.0 | 7 17.0 ! 31 19.4

ool
T TR R T

Total 25 100,0| 39 100.0 (53 100,0 |41 100,0 {160 100,0

who watch are in the 41l=-50 year age category. The writer

£ = AU o A kg

BT T R R

feels that some respondents may have been led into checke

ing the 6:00 P.M. time choice, because the questionnairs
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stated that the present show is presented at 6:00 P.M.

The literature reviewed was in agreement that tele=-
vision audiences build-up from early evening, peaking at
from 8:30 P.M. to 10:00 P.M. It could be concluded that
approximately 30 to 40 percent of the audience 1s viewing
at 6:00 P.M., a lesser percentage would be viewing at an
earlier time.

From'the‘review of literature, and the study made
by the writer it can be assumed that the 6:00 P.M. show
should not be moved to an earlier time; but more viewers

may be reached at a later time.

Day of the Week Related to Television Viewing

There was no evidence in the review of literature
that viewing levels vary much during weekdays.

The survey conducted by the writer did show a
strong choice for Tuesday. Table 6 shows the relation=-
ship of viewers and nonviewers on cholce of days. Forty=
three percent; or 32 respondents; who view the Extension
program prefer Tuesday. The writer again questions if
respondent 8 were led into seleéting Tuesday, because it

was mentioned in the survey that Tuesday is the day of the

weekly Extension program,

R > -
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TABLE 6,«=Number and percentage of respondents by day of
week preference who view and do not view the
Extension television program

All
Day Viewers Nonviewers respondents
of week -~
Per- Pere= Per-
Number centage | Number centage | Number centage
Mone
day 7 9.6 12 13.8 19 il.9
Tuese=
day 32 L3.8 9 10.4 L1 25¢5
Wednese= '
day 19 - 26,0 16 18.4 35 21.9
Thurge |
day 3 L.l ok | L6 7 boly
Frie | '
day 7 9.6 13 14.9 20 12,5
No re=-
sponse 5 6.9 33 37.9 38 23,8
Total 73 100,0 87 100,0 160 100,0

Television Audience Interests

The respondents were asked to express their pro-
gram toplc interests and desires., This will assist Ex~
tension in taking full advantage of the teaching opportu=
nities affogded by a weekly television program. The ques=
tionnaire was designed so that respondents couid indicate
an interest rating on 22 different subjects. The respone

dents were asked to check each item to indicate: (1) no

interest, (2) little interest, (3) some interest, or (4)
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much interest in each subject. The interest subjects were
selected on the basis of their relation to Agriculture and
Home Economics, and the competencies of the Carbon County
Extension staff,

Mean weighted scores have been used to compare ine
terest levels in the 22 subjects; in all data and tables
presented. These mean weighted scores include only those
respondents checking one of the four levels for each sube

Ject,

Interest Related to Viewers and Nonviewers

Table 7 shows the interest rating of the 22 sube
Jects by the total 160 respondents; the 73 respondents who
watch; and the 87 respondents who do not watch. The sub=
Jects are ranked in decending order by total respondents.
All respondents ranked the top five subjects'in this orders

l. Safety -

2, LImergency

3, Public affairs

Lbe TFamily responsibility

§A 5. Do it yourself

Those 73 respondents "who view" ranked the top five
E ass
\ lo

2, Emergency

Safety

3. Do it yourself

L. Paeople relations
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TABLE 7,==Interest rating of 22 sub
who view and do not view the L
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Jects by respondents
xtension progranm

Interest Subjects

Mean weighted scores
showing degree of interest

Viewers

viewers

All re-~"
spondents

Safety

Preparation for emergencies
Public affairs

Family responsibilities
Do it yourself

How to use leisure time
Financial planning
People to people relations
Garden and lawn

Meal preparation

Meal planning

Clothing selection

Food and nutrition

House plants
Planning for house

How te choose furnishings
How to bﬁy

Pets

Clothing construction
Child development

How to meks draperies

Low cost meals

2,22
2.08
1.77
1.82
1.96
1,80
1.57
1.84
1.81
174
1.75
1.63
1.56
1.69
1.52
1.34
1.29
1.5
1.30

.95
1.29
1,14

1.76
1.77
1.99
1.90
1.57
1.61
1,67
1.40
1.43
1.46
141
lobl
1.30
1,20
1,30
1.46
1.31
1,12
1,26
1.37
1,01
1,01

1.98
1.92
1.88
1.86
1.75
1.70
1.62
1l.61
1.60
1.59
1.57
1.51
le4t3
1.43
1.40
1.34
1.31
1.31
1,23
1e17
l.14
1.07
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Lawvn and garden

The "nonviewers" rated all subJects lower, however,

the top five were:

le
Re
3
L.
e

Publiec affairs

Family responsiblility
Emergency

Safety

People relations

Nonviewers placed public affairs first, where as

viewers placed it seventh, ,

To note the subjects that all respondents were

least interested in the writer lists the lowest six sube

Jects arranged in the order of least interest first:

1.
24
3e
be

De
6.

Low cost meals

How t0 make draperies
Child developnent
Clothing construction
Pets

How to buy

Nonviewers do not rate the subject of child develop=

ment as low as do viewers. Also, viewers rate the subject

of pets higher than do nonviewers,

Interest Relatéd to Age

The writer examined the relationship of age to sube

jeet interest, Figure 1l shows the subject interest rating

bi age of respondents,
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%.’ Value rating
28 (Mean weighted score)
: Interest Subjects :
i No Little Some Much
O 1 2 3
; Safety
F all respondents | 1.98 = =
3 under 30 years 2,36 e B
’ 31-40 years 1.86
L1-50 years 1.93 iR
over 50 years 1.88 |[Z==CamEasamia=a

Emergency
all respondents
under 30 years
31-40 years
L1-50 years
over 50 years

Public affairs
all respondents
under 30 years
31-4L0 years
L1-50 years
over 50 years

Family responblty
all respondents
under 30 years
31-40 years
L1-50 years
over 50 years

Do it yourself
all respondents
under 30 years
31-40 years
L1-50 years
over 50 years

Leisure time
2ll respondents
under 30 years
31-40 years

] L1-50 years

: , over 50 years

Figure l.-=-Interest rating on 22 subjects by all respondents
and by age
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Interest Subjects

No
0

Financial plan
all respondents
under 30 years
31=-40 years
L1-50 years
over 50 years

People relations
all respondents
under 30 years
31-4L0 years
L1-50 years
over 50 years

Garden and lawn
all respondents
under 30 years
31=4L0 years
L1-50 years
over 50 years

Meal preparation
all respondents
under 30 years
31-L0 years
L1-50 years
over 50 years

Mezl planning
.all respondents
under 30 years
31«40 years
L1-50 years
over 50 years

Clothing selection
all respondents

under 30 years

Lt B aks]

31@#9 yeaiwo

L1-50 years
over 50 .years
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Figure l.--Continued
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Value rating
(Mean weighted score)

Interest Subjects . :

No Little Some Much

Food and nutrition

b all respondents | l.43
© . under 30 years 1.84

1 31-40 years 1.4l

1 L1-50 years 1.29

E | over 50 years 1.31

b House plants .

| all respondents | l.43
under 30 years 1.33
31-40 years 1.49 '
-41=-50 years 1.20 ;
over 50 years 1.78 |

Plan for house
all respondents
under 30 years
31-40 years
41=-50 years
over 50 years

HRRHFH
[ ]

W34

oNON\W\n O

Choose furnishings
all respondents
T under 30 years
- 31-40 years
L1-50 years
over 50 years

HHPFPRFH
L ] L ]
Fwwuif\W
CNO PR MNF

i How to buy
l all respondents | l.31
: under 30 years 1.63
1 : 31-40 years 144
1 L1-50 years 1.16
E over 50 years 1,12
] " Pets ;
; all respondents | l.31 ]
14 under 30 years l.32 :
- 31-40 years l.41 |
E L1=-50 years 1.22 ;
V. over 50 .years 1.34 §
A -:
Tw Figure l.--Continued . ’., |
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Value rating
(Mean weighted score)

Interest Subjects

SR W, P T

No Little Some Much
0 1 2 3

3 Clothing construct

3 all respondents | 1l.23 T AR

under 30 years | 1.52 [ ]

1 31-40 years 1.31

E i L, 1-50 years. 1.21

E over 50 years 1.19

E Child development _

F | all respondents | l.1l7 S E B

- under 30 years 1.80 . ' )

| 31-40 years 1.38 - :

| L1-50 years .91

3 over 50 years .75

] Make draperies . -

1 all respondents | l.li e

3 under 30 years 1.20 ]

1 31-4L0O years l.4L

it L1-50 years | 1.04

1 over 50 years .97 = :
; Low cost meals o ' ;
F all respondents | 1.07 = j
- under 30 years 1.36 ] !
} 31-4L0 years 87 P x ,
é L1-50 years 1.07 i |
1 over 50 years 1.12 :
’ ;
4 | |
] Figure l.--Continued

To be noted is the increased interest rating on the
subjects of lawn and garden, and house plants as the respon-

E . dents increase in age. To refer back to Table 1 on the age

of viewers, it will be noted that 70 percent of those who

watch are past 4O years of age.
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There was a decrease in interest with an increase
in age on the following subjects:

l., Family responsibility

2. Leisure time

3« FFlnancial planning

L, Pecple relations

5. Clothing selsction

6, TFood and nutrition

7. Plan for house

8. How to buy

9. Child development

The above subjects are listed in a decending order
according to the rating of all respondents. It is sur=
prising to observe that as age increases the interest in
the use of leisure time decreases,

It is significant to note that the age group of
under 30 had stronger interest ratings in 16 of the in-
terest subjects. Referring to Table 2; it is noted that
only 10 or 13.7 percent of the under 30 group are viewers

of the Extension TV program,

Interest Related to Education

Table & shows the interaest ratings by educational
levels, It 1s to be noted from Table 3 that 79, or 49.4
percent, of all respondents had a four year high school

education, The interest rating of this group tends to

parallel the interest rating of all respondents,.
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Those respondents with less than a four year high
school education were not interested in public affairs,
whereas, those with more than high school level placed

public affairs first,

Meal planning was rated first and fourth by those
with two years of high school'and eighth grade respondents,
High school and beyond respondents rated this subject

rather low.

House plants were rated seventh and fourth by
eighth grade and two year college respondents.

Pets were rated sixth by respondents with two years

of college.
Do it yourself was rated low by those respondents

with more than a high school education.

Interest Related to Towns

Because of the manner in which the questionnaires
were presented to the respgndents; the writer was able to
correlate the interest ratings by towns. 4

Table 9 shows the distribution by number and per-
centage of those who view, and do not view the Extension
program by towns. The table points out that 56 percent of

all who view are from Lehighton.
Table 10 shows how the respondents in each of the

three towns; Jim Thorpe, Lehighton, and Palmerton, rated

the subjects.
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TABLE 9,--Number and percentage of respondents by towns

who view and do not view the Extension program §
| A1l re- |
3 Jim Thorpe | Lehighton | Palmerton | spondents g;
Item 9 & 9 ) b4 o &4 £
g 488 8l & .3 & .S
] Viewers 1L L4803 | 42 56,0 | 17 30.4 | 72 45.6 %
% Nonviewers 15 51.7 |33 L4k.,O [ 39 69.6 | 87 5h.k 15
Total 29 100,0 |75 100,0 | 56 100.0 [160 100.0
= |
2 | The decending oriler of interest ratings is changed @
; | to match the order of p:eference of those who view from i
? Lehighton, The reason for this change 1s because of the X
" high percentage of viewers from Lehighton, ;
In the interest ratings shown in Table 10, respone
dents from Palmerton and Jim Thérpe indicate a stronger
interest in garden and lawn information than respondents
from Lehighton., Public affairs was rated number one by
Palmerton respondents; whereas; it was rated fourth by
respondents from Jim Thorpe and sixth by respondents from ;
Lehighton, | f
: Leisure time was rated fourth by Jim Thorpe, how= g
g | ever; both Lehighton and Palmerton rated it eighth. Le- %
; highton rated family responsibility first, Jim Thorpe | é
53 geventh and Palmerton sixth. Financial planning was rated §
*“ >
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TABLE 10,--Interest rating of 22 subjects by respondents
and by towns

Interest Subjects

lMean weighted scores

showing degree of interest

| Jinm All re=
Lehighton | Thorpe | Palmerton | spondents
Family responblty 2,08 1l.72 1.62 1.86
Safety 2,03 2,07 1.83 1,98
Emergency 1,92 1,96 1,88 1,92
Do it yourself 1,86 1,75 1.59 1.75
Meal planning 1.79 1.69 l.49 1.57
Public affairs 1.78 1.79 2,08 1.88
Meal preparation 1.76 1.66 1.28 1.59
Leisure time 1.75 1,82 1.55 1,70
People relations 1,70 1,70 1.40 1,61
House plants 1,64 1.19 1l.25 1.43
Clothing selection 1,61 | 1.68 1.25 l.51
Pets | 1.58 1.36 .86 - 1.31
Food and nutrition ‘ 1,52 1.57 1.21 l.43
Plan for house 1.51 1.50 1,18 1,40
Financial plan l.51 l.71 1.73 l.62
Choose furnishings 1,41 1.56 1.09 le34
Clothing construct 1.36 1.50 1.02 1.23
Garden and lawn 1.35 1.86 1.80 1,60
How to buy 1,26 1.4l 1.31 1.31
Make draperies 1,12 1.36 .98 1,14
Child development 1.05 1,32 1.26 1,17
Low cost meals 1,00 145 .98 1.07
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higher by Palmerton. Lehighﬁon respondents indicated
a stronger interest in meal planning and meal preparation
than did Jim Thorpe and Palmerton,

The differences in interest ratings suggests to the
writer that special televisicn programs could be structured
for each of the three communities. Perhaps a particular
program per month could be direected to capitalize on the

stronger interest ratings of each town,

General Audience Interests

The literature pointed out that a viewing audiencs
could be built on a public affairs program. It was agreed
that as the education level of respondents lncrease the
interest rating of public affairs increased.

There was some disagreement as to who watches a
public affairs program. One study said higher income fam=
ilies, smaller families, and more men than women were like=
ly to watch a public affairs program. Another study said
more women than men were interested in informational and
educational programs,

Several studies rated farm and home safety as high

interest subjects, This study indicated strong interest in

safety.,
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Effectiveness of Extension Lducation
Via Television

There was agreement that television could function
as an effective media for delivering‘instruction to people.
In fact, there was no difference between learning from a
television presentation and an in-person presentation. The
authorities did caution that instruction by television was
no better than the person giving the presentation and that
television could not be a teacher by itself.

All studies agreed that some people do prefer to
receive their information via television., The studies
varied as to how many people rely on television as an ine
formation source., There is some support to the idea that
rural people give a high value to television as thelr
source of agricultural and home economics information. It
was evident; that as the level of education increases; the
value of television as an educational source decreases,

Several studies were reviewed that tested televi-
sion audiences on their recall of information and action as
a result of specific types of programs. Two of these
studies dealt with important timely situations, A Phila-
delphia study on Japanese Beetle control and a Chicago
study on public affairs; both had a very high audience re=-
sponse and action rating. This would imply that televislon

can be effective in presenting information to viewers on im-

mediate problems and by this technique viewing audliences

P
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could be built, .

Two authorities felt that television was more ef-
fective as a means of creating an awareness to problems or
practices than a media for causing adoﬁtion of new prace
tices. The writer feels that if television can create an
awareness to situations, it is an instrument for adoptioﬁ
of practices or action, ,

A television station in Chicago; using public af=-
fairs issues, increased its viewlng audience by providing
a means for the audience to respond and request issues %o
be studied., This idea can be related to the Extension pro=-
grams over PTVC,

This could be accomplished by polling respondents
in a manner similar to that wsed in the distribution of
the survey,

The literature reviewed pointed out an awareness
on the part of the networks; CATV systemﬂ; and audiences
that television should provide more educational opportus=
nities, The National Community Televislon Association
directed all CATV operations to present educational pro=
grams, This fact lends support to the development of a
better use of the opportunities for education over PTVC,
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CHAPTER V

SUMMARY ;

Television is a new media for Extension Education=

al opportunities. The television industry and it's viewers
are asking for educational programs, Television can teach,
but it cannot be the teacher. It remains for those with

talent, desire, and purpose to put into practice that which

is being demanded.
é. This study established some of the characteristics

g | and interests of the Blue Ridge Broadcasting Inc., closed
E, circuit viewing audiencs,

Eighty=two percent of the total population of Jim
Thorpe, Lehighton, and Palmerton or 9,300 people 25 years
of age and over, have the physical facilities to view the
Carbon County Extension Service program, Forty-five pere
cent of the representative sample surveyed are regular

viewers of the Extension program.

The literature indicated that more women than men

g
N

view television.

The average PTVC viewer is past forty years of age

and has a high school education. There are more viewers

with less than high school training than viewers with more

w than high school training.
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Television viewing audiences increase starting a=-
round 6:00 P.M. However, the PTVC time preference was 6:00
P.M. with a some what weak indication that 5:30 P.M. and
5145 P.M. would be an acceptable time for the Extension
Service TV program.

~ Studles showed no preference for programs on any

specific day of the week. The PTVC audience preferred
Tuesday for the current Extension program,

The ten subjects of most interest to all PTVC
respondents were: |

l, Safety

+

2, Emergency

3., Public affairs

l,, Family responsibility

5, Do it yourself

6. Leisure time

7. Financial planning

a8, People to people relations
9, Garden and lawn'

10, Meal preparation
This study indicates older people were less intere

ested in leisure time, but more interested in garden and
lawn information than the younger groups.

Public affairs, safety; and emergency planning were
given a high interest rating by all correlations. The
1iterature pointed out that public affairs; safety'and

nomemaking hints were strong audlence preferences for

PRIy
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educational televislon programs.

Television 1is better sulted to creating an award=
ness to problems, than as a means of obtaining direct ac-
tion, Television is an important teaching tool to get ine
formation to people, and has a high retention value among
viewers,

By using the top ten interest subjects as a base;
it should be possible to build an effective Extension tcle-
vision program in Carbon County, Pennsylvania. The program
must provide for; audience feedback of special pub}ic afw=
fairs topics; subjects of concern to special interest

groups; certain educational levels; and people over LO

years of age,
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